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BROADCAST & CABLE EQUIPMENTS

Q: Indian broadcasting & cableequipment imports
istothetuneof USD 20 billion. What isthe potential
for local manufacturers for broadcast & cable

equipment?
Junaid Khan, Broadcast & Cable I ndustry
Professional, Maharashtra.

Ans.: Broadcast and cable equipment imports have
remained steady around USD fifteen thousand million
over all the three years from FY 2017-18. The yearly
imports amount to more than USD twenty billion makes
for a compelling case to examine the extent to which
such demand can be met through domestic production.
Distinct categories of

equipment deployed in
television distribution
networks have different
procurement cycles. For
instance, the headend
equipment is generally
procured at the time of roll-
out. Further procurement, if -
any, occursonly when major
expansions or upgrades are
undertaken. Whereas
Consumer Premise
Equipment arerequired on a
regular and recurring basis. Several factors drive the
demand of STBs, such as

i) extension of television servicesto uncovered TV

households;

ii) upgradefrom SD to HD;

iii) replacement of boxes completing useful life;

iv) launch of converged services through hybrid

STBs.
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This can be gauged from the estimated annual
demand of 26 million STBs. The transmission equipment
procurements are likely to have avariable frequency of
purchase, depending upon the network layout and
business plan of the distributor. Upgrading the trunk
and branch cable may be required at alesser frequency
than the recurring need for the drop cables to TV
homes. Similarly, the need for EDFA, RF amplifiers,
optical nodes, etc., will depend upon the network
topography.

The Indian Government attaches high priority
to electronics manufacturing. Under the flagship
initiatives — ‘Make in India’ and ‘Digital India’, the
government has put special focus on transforming the
country into a global manufacturing hub. Electronics
manufacturing is one of the main priority areas
identified under theinitiatives.

At a broad level, some of the major concerns
pertain to the quality of the final products, cost of the
products, and the scale of production. Further, the lack
of adequate Research and Development (R&D) in the
sector is another area of concern for local production
of television broadcasting equipment. These factors
hamper the demand for locally manufactured equi pment.
Without adequate demand, the scaling up of production
of local equipment would not be incentivized, whichin
turn would not incentivize R& D in this sector. The need
for a strong R&D ecosystem is flagged as one of the
key factors for promoting local manufacturing in the
broadcasting sector. ®
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